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ABSTRACT

The health insurance taken by the respondents
the respondents and their person
though, there are so many profile varl

gender, marital status, age,

mav be closely associated with the socic »-cconomic of
alicy. Tt may be related to their personal and family profile. Even
ables, the present study confine to only level of education,

occupation, personal income, nature of family, family size, number of

educated per family, number of earning members per family, and family income. I'he pcm,)nalit'\'

traits of the respondents covers the sociability, media exposure, innovativeness, scientific orientation,
risk orientation and environmental awareness. Since the background of the respondents may be

related to their level of awareness and perception on service quplity of health insurance. Nine hundred

and eighty eight respondents in kany

and datas are collected from them.

: Key Words: Personality, Traits, Insured, Nort insured

akumari district who are having health insurance policy were met

INTRODUCTION
Improvement in health status is vital for the enhancement

of human capabilities. Illness is an important source of
deterioration to human health. Of all the risks facing
poor houscholds, health risks pose the greatest threat to
their lives and livelihoods. A health shock adds health
expenditures to the burden of the poor. Even a minor
health shock can cause a major impact on poor persons’
ability to work and curtail their earning capacity.
Moreover, given the strong link between health and
income at low income levels, a health shock usually
affects the poor the most Non-availability of necessary
finances is a major obstacle in the health care attainments
of people in many developing countries, including India.
With the continuing resource constraints of the
government and competing sectoral demands, the
allocation needed in the health sector may not increase to
adequate level in the near future. Nonetheless, the
present trend of cut in government subsidies as a part of
the 'new economic reforms’ is likely to put more pressure
on this sector. Itis in this context that many countries are
looking forward to the alternatives to the tax based
resource mobilization for health care financing. Health

Insurance (HI) has emerged as part of the reform drive in

B

many countries, both as a way of augmenting finana
resources available for care, and as a means of bet

linking health demand to the provision of servia

HI is becoming a major policy prcoccupation as it ¢
provide risk management that respects the complexity
the risks and is one of the best financial tools to preven
situation whereby people with income above the pover
line would fall under it. Promoting HI is a rational a
po\verful response as it serves the insured well even wlt
the insurance is a very humble local micro health schem
as evidenced from some of the micro schemes' increasit
access to health care. HI mechanism is getting mo
popularity even in developing countries backed up by ¢
evidence from the successful experience of the developt
countries where HI system is an integral part of t
health care system. Notwithstanding the view that Hl s
viable solution HI is nearly nonexistent among pot
communities in rural India. The HI coverage (i.e. th
number of people covered by HI) in India, in some forf
or the other, i.e.. whether in public or private sphere, }
abysmally low and is only around 3 per cent of the tot

Indian Population At the same time, interest in takinf
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provide a lot of exposure and knowledge on the
availability of health insurance services. The levels of
sociability are confined to less than 2.00, 2.00 ro 3.00,
3.01t04.00 and above 4.00.

Media Exposure of the Respondents

The media exposure of the respondents indicates the level
of exposure to the various media among the respondents.
The level of exposure to media is highly essential to
understand the current environment especially in the
Insurance industry: The level of media exposure among
the respondents is measured with the help of some
relevant statements. The levels of media exposure are
confined to less than 2.00,2.00t03.00,3.01 to 4.00, and
above 4.00. The distribution of respondents based on

their levels of media exposure

Innovativeness among the Respondents

The innovativeness of the respondents represents the
level of awareness and adoption of the innovative ideas
among the respondents. Since it is one of the important
personality traits of the respondents, it is included in the
present study. The levels of innovativeness among the
respondents have been measured with the help of some
related statements which are measured at five point scale.
The mean score of the statements indicates the leve] of
INnovativeness among the respondents. These levels are
confined to less than 2.00. 2.00 to 3.00,3.01 to 4.00 and
above 4.00.

Risk Orientation among the Respondents |

[t represents the level of risk taken by respondents in the
day-to-day and future life; and also their opinion on
taking risks. The level of risk orientation among the
respondents has been computed with the help of some
statements. The levels of risk orientation among them are
confined to less than 2.00;2.00 t0 3.00; 3.01 to 4.00 and

above 4.00.

The highest levels of risk orientation among the
respondents are 2.00 to 3.00 and 3.01 to 4.00 which
constitutes 41.19 and 32.19 per cent to the toral

respectively.

‘. e

REVIEW OF LITERATURE

1. Premium per person may be related ro age, gen
famuly size, region, occupation, length of cont
period, individual or group contract period,
sum insured, health status at the time of enroln
and health habits such as smoking, drink;
exercising (Abel - Smith 1992).

< When markets cannot charge premium

accurately reflect the individuals risk of
covered services, low risks are not able to purch
comprehensive coverage in such marl

(Rothschild, M and Stieglitz 1976).

Hasanbanu and Nagajyothi (2007) argued ¢

there is a significant rc‘hti(mship between

w

educational qualification, gender, occupaty
income of respondents and their level
investment. There is no significant relations
between marital status, family type, family size:
level of investment, while taking policies.

4. There are two types of premium rate restrictio
Community rating (by class) and a ban on cert
rating factors or rate banding (by class) enforc
welfare - enhmcing pool of low and high -
individuals. Dahl by (1981) has pointed out ¢
this conclusion is valid only if Nash equilibr
does not exist in the competitive insurance mark

Statement of the Problem

Numerous people were health insurance policy holde
It is important to analyse the association between ¢
soclo-economic profile of the respondents and ¢
personality traits of the respondents influence their Je
of awareness, extent of health Insurance coverage, th
expectation and perception on the service qualiry
health insurance.

Scope of the Study

The present study is confined to the health insuran
policy holders in Kanyakumari District. This st
approach gives importance to the profile of ¢

10
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espondents and their personality traits regarding health

nsurance.

Dbjective of the Study

"he objective of the study 1s

o reveal the profile of the sample respondents along
vith their personality traits.

\rea of the Study
‘he area of operation is in Kanyakumari District.
nformation is collected from health insurance policy

olders in Kanyakumari District.

ample Design

he research design chosen for this study is descriptive.
‘he population of the study indicates the local number of
opulation in Kanyakumari District.

fethodology
his study is carried out on the basis of both primary as

ell as secondary sources.

ramework of Analysis

he collected data were analysed with the help of
T testand
One way Analysis of variance (ANOVA)

test

he 't' test is one of parametric tests to analyse the
znificant difference among the two group of samples. It
applied when the criterion variable is in interval scale.

1e 't statistics are calculated by

R s r

(0, -Doj +(n, -1)o
n,+n,-2

hich is compared with the degree of freedom of (nl +
-2).

hereas t= 't statistics

X, = meanofthe first group of sample

X, mean of the second group of sample
0, = numberof samples in the first group
fly =

= number of samples in the second group

6°S, = variance in the first sample

'S, = variance in the second sample

One way Analysis of Variance (ANOVA)

The one way analysis of variance is applied when the
criterion variable is in interval scale and the number of
group of samples included for the study is more that two.
The 'F'statistics is calculated by

 Trss/dF = QGreater variance

Ess/dF  Small variance
Compared with the F(K-1;N-k) degree of freedom

Whereas F = 'F'statistics
N = Number of sample size
K = Number of groups included
Trss/df = Variance between groups and

Ess/df = Variance within groups

LIMITATIONS OF THE STUDY

The limitations of the study are

. Only the health insurance policy holders are
included for the study.

. The study is restricted to Kanyakumari District
Only. ~

RESULTS AND DISCUSSION

The personality traits of the respondents have been
measured with the help of the mean scores of all the six
components of personality traits among the respondents.
The 't' test has been administered to examine the
significant difference among the insured and non-insured
respondents regarding the existence of their personality
traits. In addition, the overall score on personality trait
among the respondents has been computed. The results

are given in the following table.

Of the insured respondents, risk orientation and
innovativeness are the major personality traits since their
medn scores are 3.8344 and 3.7383 respectively. Among
the non-insured, these are media exposure and scientfic
orientation since their mean scores are 3.2198 and
3.1319 respectively. Regarding the possession of
personality traits, the significant difterence among, the

insured and not insured respondents are seen in the case

[
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PERSONALITY TRAITS AMONG THE RESPONDENTS

, Mean score among
SL.No. Componenttr;)ii spe rsanality respondents in ‘t’ statistics
Insured Non Insured
e Sociability 3.2546 2.4468 2.2788*
% Media exposure 3.7013 3.2198 2.3044*
3. Innovativeness 3.7383 3.0546 2.7548%*
4. | Scientific orientation 3.3008 3.1319 0.4667
S Risk orientation 3.8344 3.0671 2.8103*
, 6. Environmental awareness 2.9688 s 7812 0.4591
Overall 3.4797 2.9452 2.1782*

*Significant at five per cent level.

of sociability, media exposure, innovativeness and risk

orientation since their respondents 't' statistics are

significant at five per cent level.

Association between the Profile of Respondents and
their Personality Traits
The association between the profile of the respondents
and their personality have been examined with the help of
One-way Analysis of Variance. The included profile

variables are natvity, age, gender, level of education,

occupation, marital status, personal income per month,
} ] b)

nature of family, family size, number of educated

population, number of earning members per family,

ASSOCIATION BETWEEN PROFILE OF RESPONDENTS AND THEIR PERSONALITY SCO

family income per month nativity, level of educatio

head of the household and health risk among

respondents.
table.

The results are shown in the follov

The significantly associating profile variables with
personality of the respondents are age, level of educat
occupation, spouses level of education, personal inc
per month, family size, number of educated populat
number of earning members per family, family inc
per month level of education of the head and health

among the respondents. Since their 'F' staustics

significant at five per cent level.

cpr Table value of !
Sl.No. Profile variables ! o1, ‘F” at five per Result
statistics cant

L Level of education 2.9083 2:2:1 Significant

2. Gender 2.0514 3.84 Insignificant

3. Marital status 2.1782 2.60 Significant

4. Age 3.0441 237 Significant

= Occupation 2.6673 2.21 Insignificant

6. Personal income per month 2.8944 2.37 Significant

e Nature of family 3.4542 3.84 Insignificant |

8. Family size 2.1143 IR Significant

9. Number of educated 2.9094 2.60 Significant
population

10. Nuxnber of earning 3.6673 3.00 Significant
members per family

y & Famil v income 2.9011 2.37 Significant

| 2 Nativity 3. 1179 3.84 Insignificant

13. I_cvel of education of hcad 2.7974 237 Significant

14. Health risk N 2.9969 2.60 Significant j

[




C.K. Sunitha, Dr. M. Edwin Gnanadhas

POLICY IMPLICATIONS
Jealth insurance companies are advised to focus on

sarious promotional schemes to create more awareness

ind customer satisfaction in order to generate loyalty on

1ealth insurance.

CONCLUSION

[he significantly influencing factors to have health

nsurance policies among the respondents are their level

sfeducation, health risks faced in life and the age.
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